February 15, 2022, 8:30 AM
CALL MEETING TO ORDER
1. Approval Of Agenda
2. Approval Of Minutes
2.I. Approval Of January 18, 2022 COW Meeting Minutes
Documents:
2.0 2022.01.18 COW MEETING MINUTES.PDF
3. Schollie Research And Consulting-Kneehill County Sector Profile Project @ 8:35 Am
Documents:
3.0 SCHOLLIE RESEARCH - SECTOR PROFILE PROJECT.PDF
3.0A
2022.02.15_DELEGATION_SCHOLLIERESEARCHCONSULTING_REDACTED.PDF
3.0AA PFG TIMELINE.PDF
3.0B AGRI-PROCESSINGSCREENRES.PDF
3.0BB AGRIPROCESSINGBACKGROUND.PDF
3.0C TOURISM PROFILESCREENRES.PDF
3.0CC TOURISMPROFILEBACKGROUND.PDF
3.0D ENERGYPROFILESCREENRES.PDF
3.0DD ENERGYBACKGROUND.PDF
3.0E MANUFACTURINGSCREENRES.PDF
3.0EE MACHINERYMANUFACTURINGBACKGROUND.PDF
4. Special Events Bylaw
Documents:
4.0 COW DISCUSSION REPORT SPECIAL EVENTS BYLAW 2022.PDF
4.0A SPECIAL EVENTS BYLAW 1847 DRAFT JANUARY 12 2022.PDF
4.0B BYLAW 0945 - AMEND BYLAW 899 OUTDOOR FESTIVAL REG.PDF
5. Strategic Planning Presentations
Documents:
5.0 STRATEGIC PLANNING PRESENTATIONS.PDF
6. Closed Session
6.I. Disclosure Harmful To Personal Privacy
6.II. Disclosure Harmful To Intergovernmental Relationships

5.0 STRATEGIC PLANNING PRESENTATIONS.PDF
6. Closed Session
6.I. Disclosure Harmful To Personal Privacy
6.II. Disclosure Harmful To Intergovernmental Relationships
6.III. Disclosure Harmful To Economic And Other Interests Of A Public Body

Adjournment

Committee of the Whole Minutes
January 18, 2022

COUNCIL PRESENT:
Division No. 1
Division No. 2
Division No. 3
Division No. 4
Division No. 5
Division No. 6
Division No. 7

8:30 a.m.

1600- 2ND Street NE
Three Hills, AB T0M 2A0

Faye McGhee, Councillor (arrived at 1:47 p.m.)
Debbie Penner, Councillor
Jerry Wittstock, Reeve
Carrie Fobes, Councillor
Laura Lee Machell- Cunningham
Wade Christie, Councillor
Kenneth King, Deputy Reeve

ADMINISTRATION PRESENT:
Chief Administrative Officer
Director of Community Services
Director of Infrastructure
Manager of Planning & Development
Manager of ASB & Parks
Manager of Environmental Services
Facilities Coordinator
Recording Secretary

Mike Haugen
Laurie Watt
Mike Ziehr
Barb Hazelton
Shelby Sherwick
John McKiernan
Jason Fehr
Carolyn Van der Kuil

CALL TO ORDER
Deputy Reeve King called the meeting to order at 8:30 a.m.
1.0 AGENDA
CW001

Councillor Christie moved approval of the agenda as presented.
CARRIED UNANIMOUSLY

2.0 APPROVAL OF THE DECEMBER 7, 2021 COW MEETING MINUTES
CW002
Reeve Wittstock moved approval of the December 7, 2021 Committee of the Whole
minutes as presented.
CARRIED UNANIMOUSLY
3.0 Delegation: AMSC/TRANE Energy Management Program
Through the Kneehill Regional Partnership, Kneehill County participated in the AMSC
Energy Management Services Program. This program provided proposed energy
conservation measures intended to reduce energy consumption and reduce
operational costs by providing specific capital improvements and recommendations.
Kyle Kasawski, Sandra Durante from Alberta Municipalities attended in person and Daryl
Hill from TRANE presented virtually.
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4.0 County Recycling Options
CW003
Councillor Penner moved that the Committee of the Whole recommends to Council to
direct administration to pursue a recycling pilot program at our Three Hills Transfer site.
CARRIED UNANIMOUSLY
The Chair called for a recess at 10:03 a.m. and called the meeting back to order at 10:15
a.m. with all previously mentioned Council members present.
5.0 Drone Policy
CW004
Reeve Wittstock moved that the Committee of the Whole recommends to Council to
approve the Drone Policy as presented.
CARRIED UNANIMOUSLY
6.0 Policy #5-18, Location Filming Policy
CW005
Reeve Wittstock moved that the Committee of the Whole recommends to Council to
approve amendments to Policy #15-8, Location Filming Policy.
CARRIED UNANIMOUSLY
The Chair called for a recess at 10:43 a.m. and called the meeting back to order at 1:22
p.m. with all previously mentioned members present.
7.0 Strategic Planning Discussion
Faye McGhee arrived at the meeting at 1:47 p.m.
Council’s top priorities regarding the County’s future strategic direction:
Councillor Christie:
 Deal with gravel we don’t want
 Water reservoirs
 Hamlet lighting
 Crosswalk in Torrington going across highway
Councillor Penner:
 Collaboration and Relationship Building
 Continue with Business Attraction and Expansion
 Find ways not to rely so heavily on Oil and Gas for revenue
Reeve Wittstock:
 Road Program including maintenance and level of service
 Fiscal Planning
Deputy Reeve King:
 Hamlet Infrastructure
 Level of Service Discussion
 Communication/Citizen Engagement
 Tax Strategy and Revenue Generation
 Business Development & Business Attraction
Councillor Fobes:
 Hamlet Infrastructure
 Communications
Councillor Cunningham
 Collaboration and Partnerships
 Communication and Engagement
 Preserving Rural Way of Life
 Fiscal Sustainability
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 Focused Growth
 Governance
Councillor McGhee
 Economic Strategy
 Collaboration with Region
 Hamlet Infrastructure
 Community Engagement
 Horseshoe Canyon Economic Plan
8.0 Wheatland County Resolution
CW006
Reeve Wittstock moved that the Committee of the Whole provide a recommendation to
Council outlining their willingness to act as a Seconder of Wheatland County’s resolution
regarding “Ensuring Landowners remain Whole in Contractual Agreements with Oil and
Gas Companies.”
CARRIED UNANIMOUSLY
9.0 CLOSED SESSION
CW007
Councillor Christie moved that Council convene in closed session to discuss Personnel
pursuant to Section 17 of the Freedom of Information and Protection of Privacy Act, at
1:51 p.m.
CARRIED
Councillor McGhee left the meeting at 2:08 p.m.
CW008

Councillor Penner moved that Council return to open meeting at 2:15 p.m.
CARRIED
2:23 p.m.- Meeting recessed to allow return of public.
2:23 p.m. - Meeting resumed.

ADJOURNMENT
The meeting adjourned at 2:26 p.m.

Committee of the Whole
Discussion Report

Agenda Item #

3.0

Subject:

Schollie Research and Consulting - Kneehill County Sector Profile Project

Meeting Date:

2022-02-15

Presented By:

Jacqueline Buchanan, EDO and Elan Buan, Project Consultant

Prepared By:

Jacqueline Buchanan, EDO






Background/
Proposal



Council identified “Pursuing Focused Growth” as a key priority in the 20192022 Strategic Plan
To identify what sectors would provide Kneehill County with the highest
growth potential, we undertook a Sector Profile project
Schollie Research and Consulting was contracted by Kneehill County in July
of 2021 to research and develop data-driven profiles for four industries in
Alberta that exhibit high growth potential for Kneehill County
As a result of Elan’s research the four sectors selected are:
o Tourism
o Agri-Processing
o Machinery and Metal Fabrication
o Energy
During this process, Elan researched and reviewed a number of sources to
ensure that the selections were data-driven, including:
o Stats Canada
o Business Counts
o Kneehill County Sector Analysis
o Kneehill County Comprehensive Land Analysis
o Community Futures – Metal Fabrication Reports
o Horseshoe Canyon Master Plan
o Kneehill County Tourism and Recreation Master Plan
o Strategic partner consultation (businesses and organizations)
o Association consultation
o Other research

Version 2020-02

AGENDA ITEM #

Committee of the Whole
Discussion Report



Discussion/
Options/Benefits/
Disadvantages:

3.0

By identifying these sectors, we are able to specifically target these industries
while “actively pursuing non-residential assessment growth”
These sectors should be considered in the future planning activities around:
o Strategic Planning
o Investment Attraction
o Infrastructure Investment
o Infrastructure Policies
o Incentive Programs
o Land-use policies
o Land availability
o Hamlet Strategies
o Regional collaboration
o Short term and long term budget considerations

Link to Strategic Plan:

Pursuing Focused Growth

Discussion Outcome:

To provide information to Council on future growth sectors with high growth
potential for future planning activities

Attachments:












Delegation Request
Pursuing Focused Growth Timeline
Energy Profile
Energy In-house Fact Sheet
Agri-Processing Profile
Agri-Processing In-house Fact Sheet
Machinery and Metal Fabrication Profile
Machinery and Metal Fabrication In-house Fact Sheet
Tourism Profile
Tourism In-house Fact Sheet

Director Approval: Laurie Watt, Director
Community Services

CAO Approval:
Mike Haugen, Chief Administrative Officer
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Delegation Request Form

Please submit completed form to
carolyn.vanderkuil@kneehillcounty.com

MEETING DETAILS

Regular Council Meeting

Date & Time:

February 15, 2022 @ 8:35 a.m.

GUIDELINES
•
•
•

•

Presentations are not to exceed 15 minutes, including questions, unless permitted by Council.
The Delegation Request Form and related documents will become part of the public record and
will be released/published in the agenda and minutes and will be made available to the pubic in
a variety of methods.
Persons interested in requesting a presentation to Kneehill County Council must supply all
pertinent information including handouts, PowerPoint Presentations no later than 4:00 p.m. on
the Wednesday prior to the scheduled Tuesday meeting. If your material is not published in the
agenda, bring ten (10) copies with you to the meeting. Note: distributed documents will
become part of the public record.
The County’s Council meetings are video recorded and live-streamed on the County’s website.

Please submit completed form to carolyn.vanderkuil@kneehillcounty.com
PRESENTER DETAILS
Name: (Person Making
presentation)

Elan Buan

Company or Group Represented:

Schollie Research & Consulting

Contact Number:
Email:
Mailing Address:
Please Note:
Regular Council Meetings are held the second and fourth Tuesday of every month unless otherwise
posted. Please see Kneehill County Website or contact Administration for more information.

This personal information is being collected under the authority of Section (c) of the Freedom of Information and Protection of
Privacy Act and will be used in scheduling you as a delegation before Council. If you have any questions about the collection of
this information, please contact the FOIP Coordinator at 403-443-5541.

Delegation Request Form

Please submit completed form to
carolyn.vanderkuil@kneehillcounty.com

PRESENTATION TOPIC

Will the presentation require PowerPoint facilities?

Yes 

✔
No 

The topic of the discussion is (be specific, provide details, and attach additional information, if
required so that all necessary details may be considered.):

Presentation of Sector Profile project.
Project contact: Jacqueline Buchanan, EDO.
Presentation will be conducted remotely (video-conference).

PURPOSE OF PRESENTATION
☐
✔ Information Only ☐ Request Action/Support ☐ Request Funds
Desired Resolution (What is the decision you are asking to make?)

•
•
•
•

☐ Other

Have you included all attachments?
Does your summary contain all pertinent information?
Have you provided enough information to enable Council to make an informed decision?
Have you reviewed your presentation to ensure that it will fit within the specified timelines?

This personal information is being collected under the authority of Section (c) of the Freedom of Information and Protection of
Privacy Act and will be used in scheduling you as a delegation before Council. If you have any questions about the collection of
this information, please contact the FOIP Coordinator at 403-443-5541.

Pursuing Focused
Growth Timeline
Comprehensive Land
Assessment

2020

Review of current growth centers
and identification of opportunities
and challenges to future
development

Sector Analysis
Detailed analysis of Kneehill Counties
business and employment ecosystem

Sector Profile Project
Identification of Kneehill County's four
key growth sectors including detailed
information on each

Investment Readiness
Report
Internal review of Kneehill County's
investment readiness including
considerations for improvement

2021

Land Analysis
Project Delayed
Identifying suitable lands for the
industries identified in the Sector
Profile Project

Labour Study
Project Postponed
Review of Kneehill County's labour
force identifying opportunities and
threats to industry development

Broadband Study
2022

Collaborative Framework
Identification of potential Business
Investment Attraction collaborations
and development partnership
frameworks

Economic Development
Strategy
Area Structure Plans

Identification of the current state of
broadband in the region as well as the
needs of residents and industry

Incentive Planning
Discussion and policy development of
incentive programs to entice development in
targeted sectors

2023

Business Park Development
Joint Upfronting of
Infrastructure

Agri-Processing Opportunities
for

Agri-Processing Industry:
About agriculture processing: Agriculture processing refers to one or more of the operations that
transform, package, sort, or grade livestock or livestock products, agricultural commodities, or plant
or plant products into goods that are used for the intermediate or final consumption including goods
for nonfood use.
NAICS Codes:
• 311 Food Manufacturing - This subsector comprises establishments primarily engaged in
producing food for human or animal consumption.
•

312 Beverage and Tobacco Product Manufacturing - This subsector comprises
establishments primarily engaged in manufacturing beverages and tobacco products.

Why Agri-Processing?
▪

Population fuels demand for food. The global population is expected to reach 8.5 billion by 2030
and 9.7 billion by 2050, up 31%.

▪

Per Capita Consumption Growth. Global demand for protein (meat, aquaculture, plant sources)
is increasing due to rising middle class (incomes) in emerging markets particularly in Asia (China
and India).

▪

Brand Canada. Canada has a global reputation for as a supplier of safe and high-quality food
products.

▪

We’re exporters: We produce more than we use. We have large tracts of land and a small
population base.

▪

Canada is 11th globally in food and beverage processing exports. Food and beverage processing
generates most of the manufacturing activity in Canada and benefits from continuous supply
from Canadian farms.

▪

Farmed seafood (aquaculture) has recently surpassed the wild fish catch. All these farms will
require feed (Canadian prairies will be able to provide a cheap supply of food).

▪

Producers: are innovative, productive, sustainable.

▪

In February 2017, the Minister of Finance’s Advisory Council on Economic Growth identified
Canada’s agri-food sector as having great potential to be a driver of economic growth for the
nation. In the 2017 Budget, the Government of Canada presented a challenge to the sector by
setting a goal of $75 billion in exports by 2025.

Page 1

Why Agri-Processing? Continued
▪

Alberta offers a high-quality supply of primary products and is the third largest exporter of agrifood products in Canada.

▪

In 2019:
• Alberta exports of primary and processed agricultural and food products totalled $11.4
billion.
• Alberta produced 32% of Canadian wheat, 29% of canola, 48% of the nation’s barley, and
20% of Canada’s oats.
• Alberta led the nation in cattle and calf inventory, accounting for more than 40% of
Canada’s total.

▪

The provincial ministry of Agriculture and Forestry has developed the Agri-Food Sector
Investment and Growth Strategy to increase the value of agriculture and agri-processing sector
in Alberta’s economy and enable business success.

▪

In terms of liquor manufacturing in Alberta, Alberta Gaming, Liquor and Cannabis (AGLC) is one of
the most accommodating and supporting regulatory bodies in Canada. They have an open liquor
market or open border system which allows for lots of selection including some of the best
products in the world.

Agri-Processing Industry Trends
▪

New trends are emerging in agriculture and agri-processing.
•

Plant-based protein (e.g. peas, lentils, pulses) is in high demand and is the fastest
growing food processing segment in Canadian agriculture right now.

•

This is being driven by clean labels and allergen concerns, changing consumer
preferences, and a shortage of plant protein material – especially in Europe and China,
Southeast Asia.

•

Supported through the Protein Industry Supercluster - one of Canada’s Innovation
Superclusters Initiative.

•

Investors have been looking at Western Canada because of the uncertainty surrounding
the US with its politics, although the US is still on the radar longer term.

•

Canadian pulse crops account for about 35% of the world pulse trade. Pulses are grown
mainly in Saskatchewan, but production is rising in parts of Alberta, Manitoba and British
Columbia.

•

The Canadian pulse industry has set a goal to have 25% of pulse production marketed
into new uses by 2025. They are working to achieve this by creating new demand for
pulses and for pulse ingredients in non-traditional markets including into retail food
products and in the foodservice industry.
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Agri-Processing Industry Trends. Continued
▪

1

Changing Consumer Preferences → Farm Direct-to-Consumer Sales:
•

The way people buy food is changing. Today’s buyers are interested in the locality and
origin of the food they purchase. Food and drink that is both sourced and supplied
locally and backed by stories on the roots of the ingredients that make up the finished
product are leading the way for premium produce.

•

The sales of ethical and sustainable produce have increased. Consumers value fresh,
quality product and taste.

•

People are increasingly shopping for food online and using food delivery services such as
vegetable boxes and meal kits.

•

Many consumers are buying food from local food producers. The COVID-19 pandemic
changed consumer attitudes towards food in unexpected ways. Locally produced food
and direct farm-to-consumer shopping increased during the pandemic as a result of
consumers wanting to avoid standing in long queues, trade issues such as international
transport restrictions, and supply chain issues.

•

Whether this is a short-term trend, or a long-term change to the way consumers look at
their food remains to be seen.

•

Health, wellness and functionality are increasingly sought-after by conscious consumers
who want their food and drink to contain nutritional and health-focused properties.

•

Today's alcohol consumers are moving away from mainstream brands toward higher
end craft and super-premium offerings. Millennials are increasingly looking at health;
today’s consumer cares more than ever about what goes into their body.

•

Selling direct allows producers to put a “face” on who is growing the product.
Consumers do not necessarily get this from traditional retail food outlets. Farm direct
marketing provides a direct link between urban consumers and rural food producers;
this also helps to support sustainable communities.

▪

Access to Markets:
• Comprehensive and Progressive Agreement for Trans-Pacific Partnership (CPTPP):
Canada has entered into a free trade agreement with ten other countries in the AsiaPacific region with the CPTPP. With the CPTPP and the elimination of tariffs and nontariff barriers, Canadian exports are expected to increase and expand across a wide
range of sectors, including agriculture (beef, pork and vegetable oils), and nonagriculture (forestry, industrial machinery, heavy equipment and services).

▪

ATB Financial Economic Outlook, March 18, 2021: “After a strong 2020, primary agriculture and
agri-food are poised to continue to grow in 2021.” Food manufacturing exports were up $1.4
billion or 26.7% January to October 2021 compared to January to October 2020. Crop exports
were down the most in dollar terms due to lower exports of peas and lentil (both wheat and
canola exports were higher). Livestock exports were down $98.5 million and beverage products
at $2.5 million.1

Roach, Rob. A strong recovery in Alberta’s export sector. ATB Economics. December 14, 2021.
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Kneehill County Unique Selling Points
▪

▪

High concentration of primary products and producers:
• 648,129 acres of cropland (in County)
• 700 Farms
• Kneehill County’s three most noteworthy crops by amount of land are:
▪ Wheat (205,693 acres)
▪ Canola (202,121 acres)
▪ Barley (139,834 acres)
Canola is grown at the most farms (359 farms) followed by total wheat (355 farms) and
barley (316 farms).
Followed by:
▪ Dry Field Peas (50,265 acres)
▪ Alfalfa and Alfalfa Mixtures (24,825 acres)
▪ All Other Tame Hay and Fodder (9,593 acres)
•

Number of Cattle and Calves: 125,417 – Alberta beef is known for its superior flavour,
texture and quality.

•

Number of Pigs: 44,613 – Alberta’s grain fed pork is famous for its tenderness and firm
white fat leading to a better flavour and texture experience.

•

42% of the businesses (81 total businesses) in Kneehill County are in the Agriculture,
forestry, fishing and hunting sector. Kneehill County’s concentration of businesses in the
Agriculture, forestry, fishing and hunting sector relative to Alberta is high (Location
quotient = 5.12 which is high).

Growing conditions:
• Chernozemic Dark Brown and Black Soil. The majority of agricultural lands are gently
undulating.
•

▪

2

The province is an ideal place to grow crops like canola and pulses because it has an
ideal mix of warm days and cool nights, lots of sunshine.

Labour (Skills & Knowledge):
Agriculture employs a strong proportion of people in Kneehill County.2
• Agriculture, forestry, fishing and hunting is the top sector by employed labour force in
the County in 2019 with 36% of the labour force (1,149 total labour force count).
• 34% of the labour force in Kneehill County are employed by farms (except greenhouses
and aquaculture). Total labour force count = 1,087.
There are many reputable agriculture, food and nutritional science programs in nearby
institutions e.g. Olds College, Lethbridge College, Lakeland College, Medicine Hat College,
University of Lethbridge, University of Calgary, University of Alberta.

MDB Insight, Kneehill County Economic Base Analysis and Sector Report. December 21, 2020.
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Kneehill County Unique Selling Points. Continued.
▪

Innovative Producers: Agriculture producers in Kneehill County are innovative, sustainable, and
renowned.
•

Four individuals from Kneehill County have been inducted into the Alberta Agriculture
Hall of Fame for their pioneering efforts and accomplishments in the agriculture and
agri-food industry: David Price, Stan Price, James Christie, and Jack Gorr.

•

Korova Feeders at Acme, a 30,000 cow capacity at two feedlot locations, has been
recognized by the Canadian Angus Association as one of the best in the country.

•

Albers Lamb and Goat is a 15,000 head feedlot owned by Ryan Albers, an Outstanding
Young Farmers semi-finalist.

•

Matt and Tara Sawyer of Acme, 2011 Alberta’s Outstanding Young Farmers recipients,
manage a 4,200-acre farm west of Acme that dates back to 1903. Matt, a fourthgeneration farmer, grows canola, wheat, barley and malt barley. Tara is the new chair
for Alberta Barley and will represent the organization on the Grain Growers of Canada
board. She is the first woman to chair the organization.

•

Tetz Cattle is a fourth generation beef and grain farm located near Three Hills.
Producers, Greg and Trish Tetz recently launched a niche marketing meat business. The
Craft Beef Company offers curated boxes of meat delivered straight to the consumer’s
door.

•

Price Family / Sunterra story – Commodity-based family farm launched a consumerdirect retail operation. For the past three generations, the Price family have built their
business around pork. From producing pigs with superior genetics to strict processing
standards and a thriving retail business. Sunterra Farms (originally known as Pig
Improvement Canada) uses superior hogs and industry-leading practices to produce top
quality pork.
▪
▪

▪

▪
•

Sunterra Meats processes Sunterra Farms' pork for Sunterra Market locations
and international customers in Japan, China and California.
With eight retail locations across Alberta, Sunterra Market showcases Sunterra
Farms' top-quality pork and provides fresh, wholesome and affordable food to
customers.
Using Sunterra Farms pork and authentic recipes from the Simonini family in
Italy, Soleterra d'Italia creates cooked and cured meats sold at Sunterra Market,
Calgary Co-op and select Sobeys locations.
Currently developing phase 1 of a proposed 70-acre greenhouse to produce
tomatoes and strawberries.

Golden Acres Honey / McKenzie Country Farm Honey has gained a reputation for
producing some of Canada’s finest honey. Earlier this summer, Golden Acres Honey
Products Ltd. opened their new facility in Three Hills, home to the full production of
their new honey vinegar product (Natures Finest Honey Vinegar) through Canadian
Honey Innovator and the Honey House with Busy Bee Bakeshoppe.
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Kneehill County Unique Selling Points. Continued.
▪

Agri-Processors in Kneehill County:
•
•
•
•
•
•
•
•

•
•
•
•
•
•
•
•
•

•
•

4K Farms
Bauer Meats
Benedict Beef Inc.
Digger’s Greenhouse
Golden Acres Honey
Home Valley Farms Beef
JRK Farms
Prairie Brewing Company Ltd.
RanAMan Ranch
Route 304 Cattle Co.

Smokey Farm Meats
Soleterra d'Italia
Sunterra Greenhouses
Sunterra Meats Trochu
Taste of Ukraine
The Better Half Homestead
The Farm Team
The Craft Beef Co.
Tumbleweed Bison

•

For a full listing: https://www.kneehillcounty.com/2348/Local-Foods

▪

Market Access:
• The south boundary of Kneehill County is only 90 km from the Calgary Metro Region – a
market of 1.5 million – and a 1 day drive from the Ports of Vancouver and Prince Rupert.
• Calgary is a major transportation and logistics hub.

▪

Supporting Organizations/Facilities:
• Food Processing Development Centre (Leduc)
• Agrivalue Processing Business Incubator (Leduc)
• Canadian Beef Centre of Excellence (Calgary)
• Food Science and Technology Centre (Brooks)
• Alberta Food Processors Association (Calgary)

▪

Retailers / Farmers Markets:
• Linden Sausage and Meats
• Rosebud Country Market
• Sunterra Markets
• The Craft Beef Co.
• The Farm Basket- Three Hills
• The Farm Team
• Three Hills Farmers’ Market
• Three Hills IGA

Page 6

Kneehill County Opportunities
▪

Farm direct marketing including farm gate sales, farmer markets, u-picks, gift baskets and mail
order, e-commerce.

▪

Vertical farming operations, greenhouses, aquaponics or hydroponics operations.

▪

Meat and specialty meat processing; snack foods; functional foods and natural health products;
processed foods.

▪

Grain and oilseed milling. Pulse processing.

▪

Animal feed. Premium pet foods.

▪

Beverage processing.

Needs of the industry3

3

▪

Availability of qualified labour at an acceptable wage rate.

▪

Logistics that minimize costs and support high customer service: short shipping times to
suppliers and customers, the availability of backhauls, and in some sectors, rail sidings,
intermodal or ports nearby – quick and unimpeded access to highway interchange is critical.

▪

Reliable power, and if possible, a site that is fed from two utility substations. Three phase power
is required even in small cleaning facilities.

▪

Sufficient water: quality, capacity, pressure and reliability. May have to build fire ponds in places
where there isn’t lots of municipal water.

▪

Sufficient wastewater treatment, with discharge permits that are not too expensive nor contain
risky penalties for exceeding limits. Note: Can the local wastewater facility handle the volume
and quality of water?

▪

No hazards from adjacent sites, or on-site environmental contamination, risks of flood,
hurricane, or wildfire.

▪

Manageable geotechnical issues. Geotech risks include: soils that are difficult to compact or
have low bearing pressure that require deep foundations. Food companies love simple spread
footings.

▪

Mergers and acquisitions have led to new plants that combine several operations to reduce
production costs or improve customer service levels.

▪

Speed to market – food plants need to be designed and built in a hurry; 12 to 15 months from
initial kickoff of design to start of production is typical. Lengthy site searches need to be avoided.
Anything that impacts schedule, such as wetlands mitigation or other permitting challenges, is
scrutinized.

▪

The current low cost of gas makes sufficient gas to the property a necessity.

▪

Extraordinary site costs – such as huge tie-in fees for utilities, significant retaining walls, rock
removal, or added costs for unusual foundations – can knock a site out of competition.

▪

Ag commodity dusts are combustible. Consideration should be given to dust collection, air
handling, fire suppression systems, and access to emergency response (fire).

Dixon, David. Finding the Sweet Spot in Food Plant Location Decisions. Area Development. Q4 2020.
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Needs of the industry4. Continued.
An ideal site:
▪

Clear title and no need for rezoning or combining parcels

▪

No impediments to fully develop the site, such as excessive buffers or utility easements running
through the property

▪

No nearby hazards, such as odors, groundwater contamination plumes, schools, airports, CAFOs
(Concentrated Animal Feeding Operations), or busy at-grade rail crossings.

▪

A prepared pad in an industrial park often is perfect: storm water might be preplanned off the
parcel, geotechnical risk is avoided, utilities are at the street or very near, incentives may already
be available for new owners, marketing materials are in place that inform demographics, area
amenities, or other relevant statistics. Relationship with local or provincial economic
development associations may be strong. Community acceptance issues likely were confronted
earlier when the park was developed.

▪

Storage and Handing: Both raw material storage & handling and finished goods storage &
handling.

▪

Big and flat would be great! Ideally would slope slightly from front to back for storm water
runoff. Drainage: surface drainage may not be allowed to run into ditch. May have to go into
holding tanks – so drainage water has to be tested.

Other
▪

4

How the facility presents from the highway and signage or special visual elements can be an
attractive benefit.

Dixon, David. Finding the Sweet Spot in Food Plant Location Decisions. Area Development. Q4 2020.
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Tourism Investment Opportunities
for

About tourism / the visitor economy:
Canada’s tourism sector is composed of five distinct but related industry groups:
•
•
•
•
•

accommodation
food and beverage services
recreation and entertainment
transportation
travel services

Businesses in these industries, such as restaurants and recreation facilities, serve both tourists and
many local residents as well.
According to the World Tourism Organization, a tourist is:
Someone who travels to and stays in a place outside their usual environment for not more than one
consecutive year for leisure, business and other purposes not related to the exercise of an activity
remunerated within the place visited.
Why Tourism?

1

▪

Tourism is an economic driver that crosses multiple industries and supports growth. It supports
economic diversification and creates jobs for rural youth and others.

▪

Tourism was Canada’s number one service export. (2019)

▪

One of the underappreciated benefits of tourism is that it can function as an economic stabilizer.
It is about importing new cash into your community and offsetting the export of locally earned
money elsewhere.

▪

Small businesses and self-employed entrepreneurs account for nearly 99% of Alberta’s tourismrelated business.

▪

In 2019, Alberta saw a total of:
• $8.2 billion in tourism expenditures
• 34.7 million person-visits

▪

In 2019, tourism spending by visitors contributed to the provincial economy with:1
• 68,000 tourism jobs (FTE)
• $6.5 billion in contribution to Alberta’s GDP ($3.9 billion direct, $1.5 billion indirect and
$1.1 billion induced)
• $1.1 billion in contribution from taxes on products and services, including:
• $530 million in federal tax revenue
• $371 million in provincial tax revenue
• $168 million in local tax revenue

Source: Alberta Jobs, Economy and Innovation (Statistics Canada Visitor Spending Model for Alberta – 2019 numbers)
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Why Tourism? (continued)
▪

Tourism has been identified as an area for growth both provincially and nationally.
For example, the Alberta Government has a goal to restart Alberta’s tourism industry and rebuild
Alberta’s visitor economy to 2019 levels by 2023 as part of the 2020-22 Alberta (Re)Bound
Strategy.
In May 2019, Canada’s Minister responsible for tourism launched Creating Middle Class Jobs: A
Federal Tourism Growth Strategy. This new initiative is built around three pillars: building tourism
in communities, attracting investment, and promoting public-private collaboration. It is
supported by the Canadian Experiences Fund, which was established to help improve Canada’s
tourism product offering through investment in five priority categories:
• Winter and shoulder-season tourism
• Indigenous tourism
• Rural and remote tourism
• Farm-to-table and culinary tourism
• Inclusive Tourism

▪

Kneehill County Tourism Recreation Master Plan: one of two primary goals is the establishment
of a tourism economy through the development of tourism sites and programs.

▪

Horseshoe Canyon Masterplan: includes concepts that support future Kneehill County tourism
and economic development by creating possible revenue streams and recreation opportunities.

▪

Tourism is the purest form of economic development.
Tourism showcases your community as a very desirable place to not only visit,
but in which to work and live. Tourism provides the marketing and visuals that promote the best
you have to offer in terms of nightlife, downtown,
your amenities such as trails and parks and your activities.
~ Roger Brooks, DDA

Tourism Trends

2

▪

The tourism industry has been disproportionately impacted by the COVID-19 pandemic.
International travel to Canada and Alberta declined and has not yet recovered. However,
restrictions prompted many travel enthusiasts to explore local and regional tourist destinations.
The pandemic has led to the Rise of Rural as visitors seek off-grid, wide-open spaces2.

▪

Consumers are seeking experiential, immersive activities that involve culture, nature, the
outdoors and learning. A tourism experience is what you remember, while a tourism product is
what you buy.

▪

Food tourism is on the rise. Food tourism is the pursuit of unique and memorable drinking and
eating experiences as exploration of a destination. It typically cannot be reproduced in another
location due to a combination of local ingredients, techniques, history and landmarks.

▪

Changing consumer eating habits have spawned an interest in purchasing locally grown foods,
knowing where their food comes from and how it is produced giving rise to agri-tourism
opportunities.

▪

“Agri-tourism” is often used to refer to any tourism activity occurring in rural areas where
agricultural production and farming occur, including farmers markets, agricultural fairs, and
culinary tourism (food festivals or harvest celebration events).

Downtown Destination Association. The Five Fastest Growing Tourism Trends - And how to best tap into them Presentation. January 2021.
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Kneehill County Unique Selling Points
▪

▪
▪

Location:
• Only 90 km from Calgary Metro Region. The majority of attractions in Kneehill County
are less than an hour from Drumheller Valley.
• 53% of Alberta’s population is within a 3 hour drive of the County. Nearly 1.8 million
Albertans can access the County within 2 hours drive time.
• Close to other established destinations – opportunity to piggyback off their traffic
e.g. Royal Tyrrell Museum, Rosebud Theatre.
Culture: Relaxed, rural setting – away from the hustle and bustle of cities. Off the beaten track,
but still close to amenities.
Food: As an agriculture community, there is lots of (mainly large-scale) food production. Unique
stops include: Country Cousins Restaurant, Country Roads Farm and Bakery, Harvest House, High
Seas Coffee Co., Prairie Brewing Company Ltd.
Activities
- Bird watching
- Camping
- Canoeing, paddleboarding, kayaking
- Fishing
- Geocaching
- Golfing
- Hiking (#1 sought after activity in 2021)
- Hunting
- Shopping
Unique Accommodations & Venues
- Carbon Valley Ranch
- Good Knights Medieval Encampment
- Rolling Hills Bed & Breakfast
- St. Anne Ranch B&B and Historic Site
- Sweet Haven Barn
- The Pope Lease Pines

Lodging can BE the experience - or can play a
major role ~ Roger Brooks, DDA

Natural Attractions & Vistas
- Bigelow Reservoir
- Dry Island Buffalo Jump
- Horseshoe Canyon
- Orkney Lookout
- Red Deer River (Badlands)
- The Kneehills
Other Attractions
- Acme Golf Club
- Bleriot Ferry
- Cal’s Cycle
- Keiver’s Lake Campground
- Carbon Farmers Exchange
- Horseshoe Canyon Campground
- Kirk’s Alpaca Farm
- Kneehill Historical Museum
- Redneck Superstore
- Swalwell Dam
- Three Hills Golf Club
- Tolman (West) Campground
- Torrington Gopher Hole Museum
- Trochu Arboretum & Gardens
- Trochu & District Museum
- Trochu Golf & Country Club
- World’s Largest Golf Tee
Other Key Players
- DNA Gardens & Dilidais Estate Winery
- Rosebud Theatre
- Royal Tyrrell Museum / Drumheller
Valley

* a full listing of travel destinations in Kneehill County can be found at https://www.kneehillcounty.com/2218/Things-To-Do

Page 3

Kneehill County Opportunities
▪

Alberta’s young, growing and multicultural population of 4.4 million people with a high
disposable income, creates opportunities for tourism operators to set up their business, grow
and succeed in Alberta.

▪

There is an opportunity to develop and promote complimentary products and experiences for
regional visitors and visitors to Drumheller. For example:
•

Accommodations: Innovative, unique, inspiring and high-quality accommodations such
as comfort camping or “Glamping.”

•

Campground development.

•

Agri-tourism activities with existing farm operations and the creation of a network of
complementary attractions.

•

Trail development.

•

Guided tours, programs, activities, and rentals e.g. e-cycles, mountain bikes, segways,
canoes, paddleboards, kayaks, nordic skis, snowshoes, river, and bird watching, wildlife
viewing, and hot air balloon tours.

•

Culinary experiences using local food products. Includes food trucks, restaurants, coffee
shops, and other experiences where a visitor learns about or consumes food and/or
drink that reflects the history, heritage, and culture of the place.

•

Tourism Product Packaging can improve tourism businesses and provides visitors with
an attractive, well priced, and convenient holiday option.

The more there is to do, the further away from which people will come and
the longer they will stay.
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Needs of the Industry
▪

Labour: The tourism industry (including food and accommodations sector) was hit
disproportionately during the pandemic. Many providers are struggling to fill positions as laid off
employees have left the industry.

▪

Zoning tailored to agri-tourism: Ideally, adopting zoning regulations that encourage agri-tourism
and its accompanying economic benefits without imposing undue constraints on the farm
operators helps to mitigate land-use conflicts.
• Defining agri-tourism and its specific uses within the local zoning bylaws and official
plans can permit agri-tourism as more than an accessory use to primary agriculture.
Policies should also move away from treating agri-tourism as a conscious, single, one-off,
planned event and recognize the long-term needs of supporting farmers in the transition
to diversifying through agri-tourism.
• Often, farm operators would like local, municipal, and provincial planners who
implement legislative control over the policies and regulations that affect their agritourism businesses to visit the farm and experience and interact with the farm operators
and guests to experience and learn what it is like to run a farming/agritourist business.3

▪

Supporting Infrastructure: In order for visitors to have a positive experience, they need good
access (roads), wayfinding (signage), places to fuel, rest and use facilities, places to eat, and
accommodations (campgrounds, hotels, bed & breakfasts).

▪

Business Supports: Supporting organizations and programs such as Community Futures Wild
Rose (Agri-tourism Challenge), Alberta Open Farm Days. The County may want to consider
working with partners to:
• collect and share data e.g. number of visitors, visitor profiles (where are they coming
from, what brought them to community)
• develop an Agri-tourism Toolkit for planning and developing an agri-tourism business in
the County.
• promote and/or provide tourism training opportunities. The County is already actively
doing some of these activities.

▪

Assistance with Marketing & Promotion: The County is currently making some positive strides
by being members of destination marketing organizations (Travel Drumheller, Tourism Calgary)
and by having a visitor section at its website with “things to do,” plus hosting events like the
Long Table Dinner and Country Market at Horseshoe Canyon.
• Destination Canada developed an Explorer Quotient (EQ) market segmentation tool to
help understand the types of experiences visitors are seeking. EQ sorts travellers into 6
"Explorer Types":
• Authentic Experiencers
• Cultural Explorers
• Familiarity
• Free Spirits
• Historians
• Rejuvenators
Cultural Explorers and Authentic Experiencers tend to seek experiences that are off-thebeaten-track, provide an opportunity to connect with locals, have an educational
component and include dining at restaurants offering local ingredients, visiting farmers'
markets and local artisans.

3

Parish, Sarah. Agritourism as a Solution to Rural Revitalization?: A Case Study of North Durham Region. University of Guelph. Guelph, ON. May
2020.
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Energy Production and Supply Chain Opportunities
for

Energy Industry:
NAICS Codes:
21111 – Oil & gas extraction (except oilsands)
213118 - Services to oil & gas extraction
221119 - Other electric power generation. Includes: solar farms, electric power generation (e.g.,
geothermal, solar, tidal, wind) but not including hydro, fossil fuel or nuclear.
Why Energy?
▪

Global demand for energy is expected to increase, especially as developing countries like China,
India, plus Southeast Asia, and Africa emerge as more dominant forces and grow their middleclasses. Use of all forms of energy - oil & gas, renewables, nuclear, and hydro - will be needed to
meet that demand.

▪

Canada is positioned to play a significant role in the solution for a cleaner global future with some
of the most stringent environmental standards in the world.

▪

$112.6 billion: Natural gas, oil, and refined products such as gasoline and diesel are Canada’s
number one export (2019).

▪

Alberta is Canada’s energy province. The province is home to one of the world’s largest
unconventional oil deposits, the oil sands, and has the third largest oil reserves in the world.
Canada is the world’s third largest supplier of natural gas, with Alberta accounting for 67% of
Canadian production.

▪

Alberta is the country’s driver of innovation and expertise in the oil & gas market. The province’s
competitive resource extraction expertise and proximity to the largest market in the world (US)
provide a competitive advantage.

▪

Alberta is well set-up for oil & gas activities, with pre-zoned industrial lands, ready access to
water, and a skilled workforce ready to work. The province has a large network of oil & gas
pipelines as well as multi-commodity oil & gas distribution centres that connect Alberta’s oil &
gas to ports.

▪

Central Alberta, with its critical mass of leading oil, gas and mining service and supply companies,
has emerged as a major energy sector service and supply chain hub within Alberta

▪

Alberta has the second highest potential to produce solar energy in all of Canada, receiving more
solar irradiation than any other province or territory other than Saskatchewan. Alberta is
currently ranked the #3 province in the country for installing a solar power system, scoring as one
of the best provinces for sunlight levels, cash rebates, and installation costs.
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Why Energy? Continued
▪

Alberta is the third largest wind market in Canada with a total installed wind capacity of 1,685
MW. Between 2010 and 2017, Alberta’s wind capacity doubled. Wind capacity is projected to
double again by 2023 as Alberta continues with its phase out of coal-fired generation.

▪

Alberta’s Climate Leadership Plan has provided the momentum to push renewable energy
forward.

▪

Alberta is Canada’s leading jurisdiction for renewable investment. Over $2B has been invested
since July 2019.

▪

Only 19% of the world’s proven oil reserves are accessible to private sector investment (not state
controlled) of which more than half (53%) are in Alberta’s oilsands.

Energy Industry Trends
▪

Natural gas is emerging as the leader to displacing coal-fired power generation.
•
•

•

▪

The green energy movement has contributed towards growth in the renewable energy sector.
•
•
•

▪

The Alberta Electric System Operators (AESO) forecasts 19% of Alberta’s electricity will be
sourced from renewables by 2030.
In terms of renewable energy, energy storage is anticipated to grow at a faster rate than
wind and solar power.
Renewable cost declines are also expected to impact solar roof-top installations at
residential, commercial and industrial sites in Alberta.1

Clean tech is one of the fastest growing sectors in the global economy. Clean technology, is any
technological process, product, or service that uses less material or energy, generates less waste,
and causes less negative environmental impacts than the industry standard.
•
•

•

1

Natural gas burns 40% cleaner than coal when used in electricity generation. Innovation
is allowing for the production of cleaner and more affordable natural gas.
Alberta’s Natural Gas Vision and Strategy envisions Alberta as a global supplier of clean,
responsibly sourced natural gas and related products (e.g. hydrogen, petrochemicals, and
recycled plastics). There are five sectors of the natural gas industry that have great
potential for growth which are highlighted in the strategy: petrochemical manufacturing,
hydrogen, Alberta industrial demand, Liquefied Natural Gas (LNG), and the plastics
circular economy.
Worldwide gas demand is expected to grow in the coming decades. This contrasts sharply
with the picture for coal and oil, which drop globally by almost 60% and 30% respectively
by 2040.

Canada’s oil & gas industry, led by Alberta, is the largest contributor to clean tech
spending in Canada at 75% of the approximately $1.4 billion spent annually.
The clean tech sector is emerging as a major market opportunity in India and China.
China is the world’s largest producer and consumer in clean technology to resolve its
pollution problem. This has generated a business demand in clean technology subsectors,
such as solid waste treatment, water pollution control and air pollution control.
35% of commercialized clean tech companies in Alberta are already exporting products
and services globally and looking for opportunities to expand.

https://www.aeso.ca/assets/Uploads/grid/lto/2021-Long-term-Outlook.pdf
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Forces Affecting the Industry
▪

Alberta has become less attractive for oil & gas investment, and neighbouring US jurisdictions
such as Texas, Oklahoma, and North Dakota have remained among the most attractive
jurisdictions worldwide. Alberta is less attractive for investment due to:2
•

Canada’s growing regulatory barriers.

•

Regulatory hurdles and poor policy decisions by the provincial and federal governments.

•

Alberta’s new carbon tax, higher corporate and personal income taxes, and a cap on
GHG emissions from oilsands production all contribute to a poor investment climate.

▪

There is quite a bit of uncertainty over who decides what, when and how when it comes to
energy projects in Canada. Investors are reluctant to invest given this high level of risk.

▪

Production growth in the Western Canadian Sedimentary Basin (WCSB) is outpacing increases in
pipeline capacity. Blocked pipeline expansions are limiting growth.

▪

Commodity-based sectors are susceptible to boom/bust fluctuations.

▪

The Oil & Gas industry terminated an estimated 53,119 jobs and saw oil capital expenditure
decrease by 65% during the 2014-19 period.

▪

At present (fall 2021), many places in the world have run into an energy crisis as they try to
rebound from the COVID-19 pandemic. This, after the 2020 pandemic lockdowns, which
temporarily pushed the price of oil below zero because companies ran out of storage tanks to
put fuel that no one was using.

▪

The transition to renewable energy (e.g. solar) will intensify the global competition for land,
especially for agricultural purposes.3

▪

The federal government announced in the spring of 2020 plans to spend $1.7 billion to help
clean up orphaned and abandoned oil & gas wells in Alberta, Saskatchewan and B.C. However, a
study by the Parkland Institute concludes that it is difficult to assess the extent to which public
funding is simply replacing what otherwise would have been industry spending.

Kneehill County Unique Selling Points
▪

Close to source / Location:
• Kneehill County is located in the WCSB which contains one of the world's largest
reserves of conventional oil and natural gas.
•

New gas reserves in the WCSB are expected to come from unconventional sources such
as coalbed methane (CBM), including the Horseshoe Canyon CBM formation which
traverses the County.

•

Central Alberta is one of Canada’s sunniest and windiest places, making it the ideal
location for renewable energy projects. The average solar power system in the region
produces 1,330 kWh of energy.

•

~150km from Calgary which is home to a critical mass of major companies throughout
the energy-value chain and key players in renewable energy.

2

The Fraser Institute. Canada-US Energy Sector Competitiveness Survey 2021. November 25, 2021.
The Fraser Institute. Red tape chasing investors away from Alberta’s energy industry. October 18, 2017.
3 Farja, Y.; Maciejczak, M. Economic Implications of Agricultural Land Conversion to Solar Power Production. Energies 2021, 14, 6063.
https://doi.org/10.3390/en14196063
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Kneehill County Unique Selling Points Continued.
▪

Established Industry:
• After agriculture, oil & gas is the second major industry in the region.
•

Kneehill County is the 7th fastest growing oil production municipality in Alberta.
Production has been expanding in the County while dropping elsewhere.

•

Kneehill County has an above average concentration of businesses in mining, quarrying,
and oil & gas extraction compared to the provincial average.

Recent investments in wind and solar (Ghost Pine Wind Energy Centre and Kneehill Solar
Project) have helped to de-risk investment.
▪

Established Infrastructure:
• Kneehill County has an integrated network of gas pipelines, numerous operating natural
gas wells, and over 14 gas processing facilities. These tie into the province’s large
network of oil & gas pipelines as well as multi-commodity oil & gas distribution centres
that connect Alberta’s oil & gas to ports.

▪

Labour (Skills & Knowledge):
• Alberta is renowned for its innovative and skilled workforce in the energy industry.
Alberta’s colleges, polytechnic, and universities provide industry specific training.
•

▪

Critical mass of best-in-class companies:
• After agriculture, oil & gas is the second major industry in the region. Kneehill County
has an above average concentration of businesses in mining, quarrying, and oil & gas
extraction compared to the provincial average.

▪

Local Players
• ARTIS Exploration
• ATCO Energy Solutions
• Canadian Natural Resources Ltd.
• Canstone Energy Ltd.
• CBI Manufacturing
• Corse Energy Corp.
• DJ Directional Drilling Ltd.
• Ember Resources Inc.
•
•

4

One of Kneehill County’s top 5 labour force sub-sectors is Support Activities for mining
and oil & gas extraction (total labour force count = 106; 3% of labour force in County).4

Gas Pro Compression Corporation
George Adams Trucking Inc

•
•
•
•
•
•
•
•
•

Lone Pine Supply Ltd.
Lynx Energy
Persist Oil and Gas Inc.
Pine Cliff Energy Ltd.
Rhino Enterprises
TAQA North Ltd.
Uncle Rob’s Oilfield Service
Vantage Point Resources
White Cap Resources

MBD Insight. Kneehill County Economic Base Analysis and Sector Report. December 21, 2020.
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Kneehill County Opportunities
▪

The Kneehill County region offers investors diversification possibilities from their existing service
offerings or for new start-up support businesses.

▪

Demands and resource constraints on the energy sector have resulted in companies seeking out
new and innovative processes.

▪

In addition to primary energy production, there are opportunities all along the supply chain for:
•
•
•
•
•
•
•

environmental monitoring
maintenance and repair
transportation
reclamation
technologies that improve efficiencies and performance
clean technologies including improved water usage and technology, reduced GHG
emissions.
access to relevant, accurate, comparable, trusted and timely data that can be analyzed
and visualized to deliver actionable business insights; repeatedly as and when new data
becomes available

▪

Renewables: Costs for wind and solar technology have dropped by 70 to 90% over the past
decade. Alberta’s deregulated market structure is able to attract interest from corporations
seeking to acquire renewable power and private investment determines the power mix.
Alberta is currently ranked the #3 province in the country for installing a solar power system,
scoring as one of the best provinces for sunlight levels, cash rebates, and installation costs.

▪

Clean technology and renewable energy supply chain industries along with affiliated supply
chain industries that service maintenance or storage needs.
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Needs of the Industry
▪

▪

▪

Solar:
•

If planned thoughtfully, solar projects can avoid land-use conflict. The built landscape
offers major opportunities for siting small-scale solar, including on roofs and walls.
Additionally, marginal land, abandoned industrial sites, defunct landfills, or abandoned
oil well sites can be ways to take unproductive land sites and make them into productive
uses.5

•

Council should also consider the possibility that the solar farm could be abandoned
within the first few years. If this occurs, what risks or financial obligation will the
landowner face? Can the solar farm actually be decommissioned with ease and low
cost?

Wind Energy:6
•

Wind energy development projects require significant interaction and coordination
between wind companies and municipalities.

•

During the development and construction stages, wind energy projects can create
significant workloads for municipal governments.

•

In Alberta, municipalities have the ability to establish bylaws determining wind turbine
setback requirements (minimum distance from residences, roads, public buildings).

•

A typical wind energy facility will require
•

Road use permit

•

Access road entrance permit

•

Authorization to work in municipal right-of-way

•

Development permit for each turbine foundation

•

Building permits for the Operations Centre and substation

•

Certificate of completion.

Industrial lands and services:
•

Energy service and supply chain providers typically need access to industrial lands. May
need access to three-phase power.

•

Access to high-speed internet with minimum 50/10 Mbps download/upload.

5

RenuWell Energy Solutions intends to take abandoned Alberta oil wells and turn them into solar farms. Oil companies could save on some
reclamation costs of sites by retaining some of the basic infrastructure after some initial cleanup. Kneehill County has 179 orphaned well sites.
6 Wind Energy in Alberta: Sustainable Communities, Sustainable Environment. Local Government Capacity and Wind Energy.
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Machinery Manufacturing and Metal Fabrication Opportunities
for

Machinery Manufacturing and Metal Fabrication Industry:
NAICS Codes:
333 – Machinery Manufacturing - This subsector comprises establishments primarily engaged in
manufacturing industrial and commercial machinery. These establishments assemble parts into
components, subassemblies and complete machines. They may make the parts themselves, using
general metal-working processes, or purchase them.
332 - Fabricated metal product manufacturing - This subsector comprises establishments primarily
engaged in forging, stamping, forming, turning and joining processes to produce ferrous and nonferrous metal products, such as cutlery and hand tools, architectural and structural metal products,
boilers, tanks and shipping containers, hardware, spring and wire products, turned products, and
bolts, nuts and screws.
Why Machinery Manufacturing and Metal Fabrication?
▪

The Canadian economy is specialized in machinery-intensive industries. The agriculture, mining,
oil and gas, utilities, construction and manufacturing sectors account for nearly 30% of Canada’s
GDP. Companies in these sectors spent over $31.4 billion in 2016 on machinery and equipment.

▪

Growth in this sector is due in part to the high level of activity in the natural resources sector in
Canada. Several vibrant manufacturing subsectors have been built around the province’s
abundance of energy, agriculture, and forestry.

▪

Alberta’s industrial manufacturing sector delivers high-value products and services across Canada
and around the world.

▪

Alberta is one of Canada’s three major metal and machinery manufacturing centres. Alberta’s
strengths lie in mining, oil and gas field machinery manufacturing, and construction machinery
manufacturing. The majority these outputs stay within the province.

▪

Alberta’s Fabrication and Machining sector has diverse, world class design and engineering,
machining and welding capabilities.

▪

The impact of oil sands activity on manufacturing is far higher in Alberta than anywhere else in
Canada. Manufacturing is heavily concentrated in the production of mining and construction
machinery and equipment.
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Why Machinery Manufacturing and Metal Fabrication? Continued.
▪

The industry in Alberta has substantial collective capability including:
• Pre-design and design
• Engineering
• Fabrication and manufacturing
• Custom fabrication
• Machining
• Welding
• And expertise in cold weather applications

▪

The fabricated metals subsector is Alberta’s 3rd largest manufacturing subsector (after food and
chemicals). Fabricated metals make up 13.3% of the province’s real manufacturing GDP in 2016.1
Machinery accounts for 8.9% of the sectors GDP.

▪

Alberta’s fabricated metals subsector is significantly larger in Alberta than in the national
manufacturing sector (7.2%).

▪

Fabricated Metal Products generated $4.9 billion in sales in 2018 in Alberta and Machinery
Manufacturing generated $5.7 billion in sales.2 In 2018, metal and machinery manufacturing sales
from Central Alberta were estimated at $795 million, an increase of almost 9% over 2017’s
estimated sales.

▪

Some of the world’s most innovative agricultural equipment has been and continues to be
developed and made in Canada. Many agricultural equipment manufacturers resulted from
farmers looking to solve local problems.

▪

Metal fabrication is a critical asset and supports the region’s economic capacity of a variety of
industries, such as value added agriculture, energy extraction, mining, transportation, and
construction.

▪

Manufacturers drive research and development in Canada. They are often the first users of new
technologies. Manufacturers are both the driver of, and the market for, innovation in Canada.

▪

Alberta is a go-to destination for manufacturing innovation. The province is a hub for research
and innovation – an ideal location for manufacturers and innovators to advance their products.
Innovation centres at colleges and regional networks throughout the provide full-service product
development and incubation for entrepreneurs.3

1

ATB Financial Economics & Research. Made in Alberta: An Overview of Alberta’s Manufacturing Sector. December 2017.
Source: Statistics Canada CANSIM table 379-0030.
2
CAEP. Metal and Machinery Manufacturing. Source: NWO Analytics, March 2019.
3

Ilika, Dan. Alberta a go-to destination for manufacturing innovation: experts. Canadian Manufacturing. June 19, 2013.
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Machinery Manufacturing and Metal Fabrication Industry Trends
▪

Most of the demand for fabricated metal products comes from the domestic market, especially
the construction and other manufacturing industries. The construction industry is one of the
largest buyers of fabricated metal products. Steady construction activity and stronger
manufacturing output will support the production of fabricated metal goods.

▪

The primary and fabricated metals categories in Alberta rely heavily on demand from the oil and
gas sector. Consequently, demand for locally made fabricated metals and machinery has softened
with depressed oil prices. However, prior to the recession in 2014, the fabricated metals and
machinery sectors were the fastest growing manufacturing sectors in the province and were the
top two manufacturing subsectors in the province in 2014.

▪

The level of investment and oil prices have a major impact on drilling rates. Drilling rigs create
permanent jobs and a consistent demand for equipment.4 The lower levels of investment and low
oil prices therefore have had a trickle down effect on Alberta’s machinery manufacturing and
fabrication sectors.

▪

The sector is dominated by small and medium sized enterprises (SMEs) which are likely to be
locally owned.

▪

New innovations in manufacturing are improving productivity. The use of digital technologies
(also referred to as Industry 4.0 or the digital revolution which includes AI, automation, robotics,
and additive technology) are making manufacturers more agile and flexible and responsive to
customers. The challenges facing many Canadian manufacturers are:
• New equipment and technologies are expensive and the return on investment is
uncertain.
• Businesses are not always aware of what technologies are available, what their benefits
and capabilities are, and how they would fit into (or disrupt) existing operations.

▪

The Advanced Manufacturing Supercluster (led by Innovation, Science and Economic
Development Canada) is building up next-generation manufacturing capabilities, such as
advanced robotics and 3D printing. Ultimately, the Supercluster is positioning Canadian
companies to lead industrial digitalization, maximizing competitiveness and participation in global
markets. Worldwide, 'Made in Canada' is being recognized as excellence in innovative
manufacturing.

4

Alberta Chambers of Commerce. Strengthening Manufacturing in Alberta and Canada: Recommendations to the Standing Committee on
Science, Technology and Industry. Presented by Darrell Toma.
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Forces Affecting the Industry
▪

Accessing labour and workers with the right skills is typically the top challenge affecting
manufacturers in Canada.

▪

The shift towards advanced manufacturing practices requires higher-skilled labour.
Manufacturers use more computer-controlled machinery so workers often require knowledge of
numerical tools, robotics, and manufacturing software such as computer-aided design (CAD) and
computer-aided manufacturing (CAM).

▪

Metal fabricators across the country face many challenges in diversifying their client base. As
smaller manufacturing producers, these businesses operate in large part to meet the needs of
their local or regional economy.5

▪

Trade agreements such as the Comprehensive Economic and Trade Agreement (CETA) and the
Comprehensive and Progressive Agreement for Trans-Pacific Partnership (CPTPP) provide access
to new markets, but also permit new international competitors.

▪

Steel and aluminum tariffs may affect input prices for fabricated metal producers.

▪

Canada’s global competitiveness has dropped in recent years on the Global Competitive Index.
Alberta must compete with new competitors, including Korea for steel and China for an array of
products.

▪

Trade-restrictive policies e.g. US Buy American policies.

▪

Canada is facing a gap in comparison to its competition and lacks a manufacturing policy. For
example, the United States has Manufacturing Extension Partnerships (MEP), which support
innovation and growth in manufacturing.6

Kneehill County Unique Selling Points
▪

A strategic location in the heart of a strong oil & gas production industry and agricultural region.

▪

Transportation Corridors:
• Kneehill County is less than 150 km from the City of Calgary a major logistics and
transportation hub. The County has great access to the Calgary International Airport, and
the Calgary Logistics Park which features CN Rail’s new state-of-the-art intermodal
terminal, and is strategically located close to major ports and highways which provide
access to the rest of Canada, the large US market, and the rest of the world.
•

Easy access to rail and air transport along with major highways (QE II/Canamex Corridor)

•

Alberta’s High Load Corridor (Highway 36), adjacent to the County, is a strategic asset to
the metal fabrication industry.

5

Alberta Chambers of Commerce. Strengthening Manufacturing in Alberta and Canada: Recommendations to the Standing Committee on
Science, Technology and Industry. Presented by Darrell Toma.
6
Alberta Chambers of Commerce. Strengthening Manufacturing in Alberta and Canada: Recommendations to the Standing Committee on
Science, Technology and Industry. Presented by Darrell Toma.
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Kneehill County Unique Selling Points (continued)
▪

Labour (Skills & Knowledge)
• Of the 55% of the County’s population aged 25 to 64 years whose highest level of
education is a postsecondary certificate; diploma or degree, one-third have an
apprenticeship or trades certificate or diploma compared to only 17% of the provincial
population (aged 25 to 64 years).
•

▪

Educational Institutions:
• Alberta’s colleges, polytechnic, and universities provide industry specific training. The
Northern Alberta Institute of Technology is one of the largest producers of trades
students and apprentices in Canada.
•

▪

Alberta has one of the best apprenticeship programs in Canada. The Alberta
apprenticeship system features several key programs that distinguish it from other
provinces such as the Registered Apprenticeship Program (RAP) which connects students
to apprenticeship.

Research and Innovation:
• Central Alberta Regional Innovation Network (CARIN): CARIN operates between Calgary
and Edmonton and partners with Red Deer Polytechnic to help develop new innovations
and technologies in the area. The Red Deer Polytechnic Centre for Innovation in
Manufacturing (CIM-TAC) offers a full suite of tools and expertise to manufacturers,
including business strategy consulting and access to advanced equipment like 3-D
printers.
•

▪

Kneehill County has a higher proportion compared to the province of individuals whose
major field of study is
a) Mechanic and repair technologies/technicians and
b) Precision production.

CARIN’s Catalyst Incubator is specific to Central Alberta entrepreneurs looking to develop
their business concept in the manufacturing, technology, smart agriculture, and oil pivot
industries. It is the only program that focuses on manufacturing, agriculture and oil
pivots.

Local cluster of manufacturers:
• The Wild Rose region has identified over 45 metal fabricating businesses and
entrepreneurs in the region ranging from metal parts manufacturers to sheet metal
workers.
Key Players in Kneehill County:
•
•
•
•
•
•

5H Manufacturing
Boxcar Livestock Trailers
CBI Manufacturing
Gas Pro Compressors
Hawk Machine Works Ltd.

•
•
•
•

Kirk’s Heating and Custom Sheet Metal
Spartan Engineering
Stampede Steel Inc.
Valley Contracting Inc.

The Village of Linden is the Rural Industrial Capital of Alberta. The cluster of
manufacturers here specialize in oilfield and agriculture equipment manufacturing,
custom solutions, engineering, and customized construction materials. This group of
manufacturers complement one another, have developed great partnerships, and have
an integrated and nimble supply chain.
Page 5

Kneehill County Opportunities
▪

Machinery manufacturing for agriculture, construction, oil and gas, mining, clean technology and
renewable energy.

▪

Metal fabrication including the fabrication and assembly of modular processing units, and
architectural and structural metals; precision machining; coating, engraving, heat treating; parts,
tools, and equipment.

▪

Measuring and controlling devices, pumps and compressors, heavy-duty truck parts.

▪

Commercial and industrial machinery equipment maintenance, repair and servicing.

▪

Food processing equipment: there may be significant opportunities to replace the import of
European metal fabrication with local metal fabrication.7

▪

Bast fibre (hemp) crop processing equipment. World hemp markets are rising domestically and
globally. The Canadian Prairie Provinces of Alberta, Saskatchewan and Manitoba, are among the
leading jurisdictions of hemp cultivation in Canada. Alberta’s expertise is growing. It has some of
the world’s largest hemp acreages grown by progressive farmers with vast experience and world
recognized researchers.

▪

As Canada’s wind energy sector gains strength, opportunities exist for machine shops
particularly in repairing and rebuilding wind turbine gearboxes. These gearboxes typically weigh
40,000 lbs and require extremely accurate machine capabilities. Other opportunities exist in
large part manufacturing and load-testing rebuilt gear units.8

▪

Expansion into the global environment.

▪

Build expertise in advanced manufacturing.

▪

Creating innovative products for emerging industries.

7

Community Futures Wild Rose. Fabricating Workforce. September 2017.

8

Hendley, Nate. Windfall in wind energy? Canadian Metalworking. April 1, 2020.
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Needs of the Industry
▪

Labour: The Canadian Manufacturers & Exporters’ (CME) recent survey of Canadian
manufacturers, finds that the number one issue remains labour shortages. 9 Wild Rose
Community Futures’ Fabricating Workforce report of September 2017 also confirms the need
for labour.

▪

Minimized regulatory and tax burdens:
•

Manufacturers need swift approval processes. 10 Long approval processes can delay
investments and cause the business to lose market opportunities.

•

A CME survey found that at the municipal level, only 19% of respondents to the survey
believed their government was supporting investment and less than 4% thought that
support had improved over the last three years. Much of the problem at this level of
government relates to a steady rise in user fees, taxes and other special charges. 11

▪

Reliable and affordable energy: Three phase power is often required.

▪

Industrial Land: Shovel-ready industrial land with good access to transportation corridors.

▪

Export Knowledge and Support:

▪

•

Small and medium sized manufacturers often lack the expertise to navigate the
complexities of trade agreements, supply chains, and trade technicalities.

•

Changing dynamics relating to international market access, increases the challenges
around planning and strategizing. Consequently, small and medium sized manufacturers
often refrain from seeking to export their products.

Digitization:12
•

•

•

Small and medium-sized enterprises (SMEs) suffer from lower levels of digital maturity13
than their larger peers. Canadian manufactures cited the following top: lack of qualified
employees (42%), excessive costs (38%), employees’ resistance to change (31%) and
unclear return on investment (31%).
The continued existence of a digital divide in accessing high-speed and reliable
connectivity is a further barrier to digital maturity. “Having access to high-speed
connectivity, as well as ensuring connections are reliable and low latency, is important
future-proofing for businesses as internet connected devices proliferate.”
Digitally maturity helps to improve resilience (whether the pandemic, an environmental
disaster, or an economic downturn), digitization is essential to long term survival.
Digitalization has also played a crucial role in opening up international markets to SMEs.

9

CME. MANUFACTURERS: FALL ECONOMIC STATEMENT MUST ADDRESS SUPPLY CHAINS, TRADE, AND LABOUR ISSUES. December 13, 2021.
https://cme-mec.ca/blog/manufacturers-fall-economic-statement-must-address-supply-chains-trade-and-labour-issues/
10
Community Futures Wild Rose. Unleashing the Potential. Project Report.
11 CME and CMC. Industrie 2030. Manufacturing Growth, Innovation and Prosperity for Canada. 2016. P.17.
12 Goldsmith, Thomas. Picking Up Speed. Digital Maturity In Canadian SMEs —And Why Increasing It Matters. Brookfield Institute. June 2021.
13
Digital maturity comprises 1. Technological intensity—the level of technology adoption and use across both internal and customer facing
operations and processes, and 2. Its digital culture—whether it has the skills, leadership, and governance in place to successfully integrate
digital technologies
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Committee of the Whole
Discussion Report

Agenda Item #

4.0

Special Events Bylaw
Subject:
Meeting Date:

2022-01-18

Presented By:

Barb Hazelton, Manager of Planning & Development

Background/
Proposal

The Municipal Government Act provides general jurisdiction for Council to pass
bylaws for municipal purposes respecting the safety, health and welfare of people
and the protection of people and property. Additionally, to provide for a system of
licenses, permits or approvals.

Discussion/
Options/Benefits/
Disadvantages:

The current Bylaw 1822 which reviewed and rescinded two other bylaws was
adopted in 2020.
This bylaw refers to any event or function which is held at a public place in the
County and to which members of the general public are invited or admitted for a fee
or free of charge, but does not include a private gathering or event to which members
of the public are not invited or admitted.
This bylaw has been reviewed based on the number of requests we have received
for weddings on Kneehill County property. The majority of the applications we have
received have been requesting Horseshoe Canyon as the destination for the
wedding.
An approved application is required for these events, and there is a process in place
for ensuring large public events can be held in a responsible, safe manner.
This review has been completed by the Manager of Parks and Agricultural Services
as well as the Manager of Planning and Development. It has also been reviewed by
other departments within the organization. The attached copy notes the revisions in
red.
Administration is also proposing a refundable damage deposit be required as follows:

Link to Strategic
Plan:

$0 for 49 people or less
$2500 for 50 – 150 people
$5000 for 151+ people
Providing Good Governance
That a recommendation is made to bring it to Council for consideration.

Discussion
Outcome:
Attachments:

Draft Bylaw 1847

Director Approval:
Laurie Watt, Director of Community Services

CAO Approval:
Mike Haugen, Chief Administrative Officer

Version 2020-01

BYLAW NO 1822
SPECIAL EVENTS BYLAW
A BYLAW OF KNEEHILL COUNTY, IN THE PROVINCE OF ALBERTA, TO PROVIDE FOR THE
REGULATION AND CONTROL OF PUBLIC EVENTS WITHIN KNEEHILL COUNTY
WHEREAS, pursuant to the Municipal Government Act, R.S.A. 2000 Chapter M-26 as amended,
Section 7, provides that Council may pass bylaws for municipal purposes respecting the safety,
health and welfare of people and the protection of people and property; people, activities and
things in, on or near a Public Place or place that is open to the public; and, provide for a system
of licenses, permits or approvals.
NOW THEREFORE, the Council of the municipality of Kneehill County, in the Province of Alberta,
duly assembled hereby enacts as follows
PART ONE
1.

2.
2.1

INTRODUCTION
TITLE
This Bylaw shall be cited as the “Special Event(s) Bylaw”.
DEFINITIONS
In this Bylaw:
a)

“Applicant” means the person who applies for a Special Event Permit
pursuant to this Bylaw;

b)

“Approving Authority” means the Chief Administrative Officer or
designate .

c)

Charitable Organization means an organization, public foundation, or
private foundations that are created and resident in Canada whose
resources are used for one of the following: relief of poverty, the
advancement of education, the advancement of religion, or other
purposes that benefit the community.

d)

“Enforcement Officer” means any Enforcement Officer, Bylaw
Enforcement Officer, RCMP Officer, or person authorized by Council to
enforce the provisions of this Bylaw.

e)

PART TWO
3.
3.1

3.2
3.3

3.4
3.5

Major Event means an event held for 150 people or more which will
include one or more of the following:
i.

block or restrict the use of a public place (as defined in this bylaw)

ii.

impact adjacent landowners

iii.

require the set-up of structures and

iv.

require the approvals of Alberta Health,

v.

require road closures or traffic control,

vi.

require signage, parking, or security

g)

“Municipality” means Kneehill County.

h)

Non-Profit Organization means an association, club or society that are
not charities and are organized and operated exclusively for social
welfare, civic improvement, pleasure, recreation, or any other purpose
except profit.

i)

“Public Place” means any place to which the public has access as a right
or by invitation, express or implied, and without restricting the foregoing
to constitute a Public Place it is not necessary that all segments of the
public have a right of access thereto;

j)

“Responsible Party” means every person who is an Applicant (if a
corporation, all directors), Special Event promoter, Special Event
manager, or provides entertainment or concessions for the Special Event;

TRANSITION
GENERAL PROHIBITION
No person(s) shall hold, conduct, manage, or allow to be held or organize a
Special Event within the County unless that person(s) has first obtained a Special
Event Permit from the Approving Authority.
No person shall hold, conduct, manage or allow to be held or organized a Public
Event except in compliance with the terms of a Special Event Permit.
A Special Event Permit must not be issued to circumvent the need for a
Development Permit or to exceed limitations contained within an existing
Development Permit.
Special events approved under this bylaw are exempt from the requirement to
obtain a development permit under the Land Use Bylaw.
There may be specific circumstances where the requirement to obtain a Special
Event Permit is specified as a condition of an approved Development Permit. In
such cases it is appropriate to consider issuing a Special Event Permit based on
the merits of the application.

4.
4.1

4.2

SPECIAL EVENT EXCEPTIONS
The following organizations, clubs, groups or societies do not require a Special
Event Permit to hold a Special Event unless, in the opinion of Approving
Authority, the nature and scale of the event is such that a permit is required:
a)

Community Associations for events such as picnics, spring/fall suppers,
Christmas concerts, pie socials, ball games, community dances, and other
events which are held in or on the Community Association property;

b)

An agricultural society registered pursuant to the Agricultural Societies
Act;

c)

Religious or church organizations;

d)

4-H Clubs;

e)

Scouts, cubs, brownies or guides, cadets and other similar organizations;

f)

Schools or school boards;

g)

Families holding Special Events commonly referred to and recognized as
“family reunions” or “weddings” on private land;

h)

Service groups that are active in the community, examples may include,
but are not limited to Elks, Kiwanis, Rotary Club and Lions;

i)

Farm auctions;

j)

Any other club(s) or organization(s) determined by the Approving
Authority to be similar in nature.

Events held on Kneehill County property that are not hosted by Kneehill County
are not exempt from obtaining a permit under this bylaw.

5.

Fee Exemptions
a)
Charitable or non-profit organizations and schools are exempt from all
required permit fees under this bylaw.

6.
6.1

PERMIT REQUIREMENTS
A permit for a Special Event is valid for one occurrence only at one location for
the date(s) specified on the Special Event Permit. A Special Event Permit will
only be valid for a maximum of 24 hours, unless explicitly extended by the
approval issued by the Development Authority.

6.2

A complete application for a Special Event Permit pursuant to this Bylaw must be
made no later than Thirty (30) days before the proposed date of the Special
Event. The Approving Authority may accept a complete application within 20
days of the proposed date of the Special Event if the Approving Authority is
satisfied that the application can be properly evaluated within that time.

6.3

A complete application for a Special Event must include the following:

6.4

a)

Full name and address of the Applicant (if the Applicant is a corporation
the names and addresses of all corporate directors);

b)

Full name and addresses of all responsible parties;

c)

The legal description of the location of the proposed Special Event and a
current copy of the Certificate of Title for the proposed location;

d)

A letter of authorization from the registered landowner;

e)

A letter from the registered landowner authorizing Enforcement or
Development Officers to visit proposed site prior to the Special Event and
if required during the Special Event to ensure that this or any other
Bylaw, permit conditions or other legislation are being complied with;

f)

A non-refundable permit fee as determined by Council in the Master Fees
Bylaw;

The permit may be approved with or without conditions. Although not limited
to, the following conditions may be imposed on any permit:
a)

The maximum number of persons that may attend the Special Event;

b)

Specific requirements for access to and from the proposed location and
parking;

c)

Specific requirements for noise attenuation;

d)

Specific requirements or procedures for any emergency medical
personnel or equipment;

e)

Specific requirements to confirm security personnel or policing has been
retained;

f)

Specific requirements for coverage for insurance liability;

g)

Specific requirements as established in an Emergency Event Plan
including but not limited to map describing access points, emergency
contacts, safety and notification plan for attendees;

6.5

h)

Alberta Health Services or Alberta Liquor and Gaming approved permit,
should liquor or food service be offered, or as described through these
governing bodies.

i)

Nuisance and General Sanitation Regulation shall apply to the number of
washrooms supplied and suitable garbage disposal.

j)

A signed Site Agreement and damage deposit as per the Master Rates
Bylaw will be required for events held on Kneehill County property.

k)

Any other requirements that are deemed to be reasonably necessary by
the Approving Authority to protect the safety, health, welfare, and
property of the attendees of the Special Event or the adjacent
landowners.

In addition to the above requirements, the following additional conditions may
be imposed:
a)

That the Applicant obtain a Development Permit from the County if they
wish to repeat similar Special Events on the same Property in the future;

b)

That the Applicant provide the County with an irrevocable letter of credit
or a cash deposit, in an amount specified by the Approving Authority, to
be disposed of by the Approving Authority in amounts deemed
appropriate to provide adequate financial security for compliance with
the conditions of the Special Events Permit, on the basis of legitimate
claims.

c)

All costs and expenses incurred in meeting the requirements of this
Bylaw or any conditions attached to the Special Events Permit or by
reason of breach of this Bylaw shall be borne by the Applicant or the
Person(s) in breach and are a debt owed to the County. This may include,
but is not limited to all costs incurred by the County in regard to policing,
emergency fire or medical expenses. The County may utilize and draw
upon any security held by the County to pay any or all of the costs
incurred by the County.

d)

Where an irrevocable letter of credit is required, as a condition of a
Public Event Permit, failure to provide the letter of credit within a time
period stipulated by the Approving Authority shall render the permit to
hold the Special Event as null and void.

e)

The Approving Authority may, when evaluating an application for a
Special Event Permit, consult with other municipal departments, any
appropriate agency or authority such as the local health authority, fire

department, the Royal Canadian Mounted Police and any provincial or
federal agency.

7.
7.1

7.2

f)

Any permit approved pursuant to this Bylaw does not relieve the
Applicant of complying with any other municipal, provincial or federal
legislation.

g)

Failure to submit proof that all statutory obligations or requirements of
the Special Event Permit application have been satisfied by the Applicant
or evidence of previous mismanagement of similar Public Events shall be
good and ample reason for the Approving Authority to refuse to issue a
permit for the Special Event.

PERMIT REFUSAL
The Approving Authority may refuse to issue a Special Event Permit if:
a)
The Applicant or other Responsible Party have previously held a Special
Event and breached any of the conditions of the permit for that Special
Event.
b)

In the opinion of the Approving Authority the potential noise impact of
the Special Event would create a nuisance for the community.

c)

In the opinion of the Approving Authority, the proposed Special Event
cannot be conducted in a safe matter due to the proposed location or the
proposals for security, access and egress for vehicle traffic, or emergency
management; or

d)

In the opinion of the Approving Authority, the proposed Special Event is
not an appropriate Special Event for the proposed location.

An Enforcement Officer, believing upon reasonable and probable grounds that a
Special Event has become disorderly, may stop the Special Event by any
reasonable means.

7.3

Failure by the Applicant or Responsible Parties to stop the Special Event when
requested to do so by an Enforcement Officer is a breach of this bylaw.

8.
8.1

PERMIT REQUIREMENTS
Any person who contravenes Sections 3(1), or 3(2) of this Bylaw is guilty of an
offence and is liable on summary conviction to a fine of One Thousand ($1,000)
DOLLARS and in default of payment is liable to imprisonment for a term not
exceeding six (6) months.

8.2

Any person who contravenes any other provision of this Bylaw is guilty of an
offence and is liable on summary conviction to a fine of not more than Ten
Thousand ($10,000) DOLLARS and no less than One Thousand ($1,000) DOLLARS
and in default of payment is liable to imprisonment for a term not exceeding six
(6) months.

9.
9.1

SEVERABILITY
Each provision of this bylaw is independent of all other provisions. If any such
provision is declared invalid by a Court of competent jurisdiction, all other
provisions of this bylaw will remain and enforceable.

10.
10.1

EFFECTIVE DATE
This bylaw comes into effect upon third reading of this bylaw.

11.
11.1
11.2

RESCINDED BYLAWS
Bylaw No. 1822 is hereby rescinded.
Bylaw No. 945 is hereby rescinded.

Read a first time on this 22nd day of February, 2022.
Read a second time on this

day of

, 2022.

Read a third time on this

day of

, 2022.

Reeve
Jerry Wittstock

Chief Administrative Officer
Mike Haugen

Date Bylaw Signed

MUNICIPAL DISTRICT OF KNEEHILL # 48
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Committee of the Whole
Discussion Report

Agenda Item #

5.0

Subject:

Strategic Planning Presentations

Meeting Date:

2021-02-15

Presented By:

Mike Haugen

Prepared By:

Mike Haugen
As part of the Strategic Planning process, Administration has several
presentations prepared for Council’s information and awareness.

Background/
Proposal

The purpose of these presentations is provide Council with various perspectives
for consideration during Council’s development of the Strategic Plan.
The presentations are being provided for Council’s information.
Discussion/
Options/Benefits/
Disadvantages:
Link to Strategic Plan:

Providing Good Governance

Discussion Outcome:
Attachments:

To provide background and information for Council.
NA

CAO Approval:
Mike Haugen, Chief Administrative Officer
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